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REALTORS look like this:

¢ 60% of REALTORS did not engage
social networking sites or blogs for
business

* 7% “not sure” if they did or not

¢ 61% of REALTORS said they were
“dissatisfied to very dissatisfied”
with their experiences on social
network sites

Reason:
“l don't get easy leads” from them.
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Update your profile every morning
Post helpful links or announcements

» Dirivetrafficto your website or share a blog posting
Review postings/updates from your sphere of influence

» Commentonly when warranted; research all the time
Multimedia sharing

* Photos, videos, files can be uploaded or linked out to your social
network
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